Hong Kong Exchanges and Clearing Limited and The Stock Exchange of Hong
Kong Limited take no responsibility for the contents of this announcement, make no
representation as to its accuracy or completeness and expressly disclaim any liability
whatsoever for any loss howsoever arising from or in reliance upon the whole or any part
of the contents of the announcement.
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ANNUAL RESULTS ANNOUNCEMENT
FOR THE YEAR ENDED 31 DECEMBER 2018

The board of directors (the “Board”) of Mobvista Inc. (the
“Company”) is pleased to announce the consolidated annual results
of the Company and its subsidiaries (collectively the “Group”) for
the year ended 31 December 2018. These annual results have been
reviewed by the Company’s Audit Committee.

FINANCE HIGHLIGHT

Revenue for the year ended 31 December 2018 amounted to
US$434.7 million, representing an increase of 38.9% from US$313.0
million recorded in 2017.

Gross profit for the year ended 31 December 2018 amounted to
US$97.9 million, representing an increase of 18.2% from US$82.9
million recorded in 2017.

Profit attributable to equity shareholders of the Company for the
year ended 31 December 2018 amounted to US$21.9 million,
representing a decrease of 19.6% from US$27.2 million in 2017.

Adjusted EBITDA of the Company for the year ended 31 December
2018 amounted to US$43.2 million, representing an increase of
20.9% as compared with US$35.7 million in 2017.
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Year ended 31 December

BZE=12A31BLLEE

2018 2017

US$’000 US$'000

FEx FET

Revenue WA 434,727 312,956

Gross profit EF 97,901 82,859

Profit before taxation B Fi B 26,151 30,415

Profit for the year FREF 21,854 27,320
Profit attributable to equity shareholders  Z< /A B # 25 B% 58 & {5 3% K

of the Company 21,854 27,167

Earnings per share FRERN

Basic (United States dollar cents) AKX (ED) 1.91 2.41

Diluted (United States dollar cents) e (E5) 1.87 2.41
Non-IFRS measures BB ERE LD E

Adjusted EBITDA KARSHTE REHEAAT 43,190 35,729




BUSINESS REVIEW

Mobvista Inc. (“Mobvista” or the “Company”) is a leading technology
platform providing global mobile application (“App”) developers
comprehensive services of user acquisition, mobile analytic and
monetization. With more than 700 employees based in 15 offices
around the world by the end of 2018, the Company is able to
combine strong local service capabilities with its extensive global
footprint to serve global App developer with the capability to reach
mobile users over 200 countries and regions. According to the
iResearch report, we are a third-party advertising platform ranking
among top ten in the world and top one in China, in terms of the
average daily active users (“DAU”) through the monetization software
development kit (“SDK”) in the first half of 2018.

1. Growing business scale enabled us to benefit from a
flywheel effect

As advertisers, App developers use our ad buying service for user
acquisition. In 2018, Pre-existing App developers in our advertising
platform continued to maintain premium partnership with us and
allocated more ad budgets. Furthermore, we have established direct
business relationships with 400 new App developers to expand our
advertiser base to around 2,400. As a result, our advertising revenue
kept on growing rapidly to US$434.7 million in 2018 from US$313.0
million in 2017. 87.9% of the revenue was contributed by existing
advertisers and 12.1% of the revenue was contributed by new
advertisers.

As publishers, a growing number of App developers sell the
traffic generated from their media (or their Apps) by adopting our
monetization services. In order to improve the traffic quality and grow
our multidimensional media base, particularly to expand the media
base for programmatic advertising services in 2018, we launched
an incentive plan costing us 5.1% of our revenue to incentivize
high-quality publishers from key regional market to become our
programmatic publisher (or traffic supplier) by integrating our
Mintegral SDKs into their apps. At the end of 2018, the number of
Apps connected with programmatic advertising platform doubled
compared with that in 2017. Mintegral SDKs were integrated into
over 6,900 Apps from around 1,500 developers. As a result of
active expansion on programmatic media base, the programmatic
advertising business acted as a key driver that accounted for 92.1%
of the growth in our revenue in 2018.

The growing business scale has resulted in a strong flywheel
effect — all of user acquisition, mobile analytics and monetization
businesses of our ecosystemdrive each other’s growth mutually,
thereby increasing the effectiveness of our services and contributing
to sustainability of our growth.
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2. Increased spending on research and development

In order to grow our programmatic advertising business, we
significantly elevated spending on research and development (“R&D”)
in technology infrastructures and development of programmatic
technology solutions. In 2018, our R&D expenditure increased
sharply by 53.5% to US$33.0 million, from US$21.5 million in 2017.
we treated US$29.2 million as R&D expenses in 2018, accounted for
6.7% of our total revenue compared with the percentage of 6.1% in
2017. The number of R&D employees increased to 364, accounting
for 49.1% of our total full-time employees.

We kept on optimizing and integrating our information technology
(“IT”) infrastructure to improve the scalability and capacity of the
server architecture as a foundation to strengthen our programmatic
advertising services. In terms of programmatic technology solutions
development, we are better-equipped to provide full stack
programmatic advertising services by developing our Mintegral with
proprietary Demand Side Platform and Ad Exchange in addition
to our original Supply Side Platform and also one-stop advertising
solution to conduct advertising campaigns programmatically on
mainstream media.

All these efforts have enabled us to control the server cost while
growing our business. As a percentage of revenue, the total server
costs percentage decreased from 4.4% in 2017 to 4.1% in 2018. For
programmatic advertising services, the serve costs as percentage of
programmatic advertising revenue decreased from 8.5% in 2017 to
6.6% in 2018.

3. Enhanced strength in big data and Al capability

To provide services to app developer with better performance, we
believed it’s crucial to develop big data and artificial intelligence (“Al”)
capability constantly. Through our advertising service, We reached
more than 1 billion unique devices daily in the fourth quarter of 2018,
140.0% higher than that in the same period of 2017. The average
DAUs of our Mintegral SDK in 2018 rose to 340 million, 41.7%
higher than the same period of 2017. By continuing to enhance our
analysis service, we succeeded in reaching out more gaming app
developers and enrich unique behavioral data which helps us build
up in-depth user portraits. The average DAUs of Game Analytics
reached over 105 million in the fourth quarter of 2018, 98.1% higher
than the same period of 2017.
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Beyond massive data with rich dimension, we launched Mindalpha
in 2018, a leading machine learning platform which includes one-
stop big scale distributable architecture, application of advanced
machine learning algorithms and a full-cycle machine learning
system. The platform is able to continually analyze tens of billions of
changing features and hundreds of billions of samples, as well as to
response to massive number of requests in milliseconds. We have
now adopted Mindalpha to support our mobile advertising business
in different scenarios.

MANAGEMENT DISCUSSION AND ANALYSIS
Revenue

Our total revenues increased by 38.9% to US$434.7 million for the
year ended 31 December 2018, as compared to US$313.0 million
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for the year ended 31 December 2017. The following table sets HE&ZEJT B TR RFEELREEIEH WA
forth a breakdown of our total revenue by type of services for years
indicated:
For the Year Ended 31 December
BZ12A31BLFE
2018 2017
US$’000 % US$’'000 % YoY Change
FERT HBERAL FET HBEKVAL RALE

Mobile advertising services  BEIEE W A 434,688 100.0% 312,044 99.7% 39.3%
Game publishing FaEl A 39 0.0% 912 0.3% -95.7%
Total et 434,727 100.0% 312,956 100.0% 38.9%

Mobile advertising services are the main contributor to our
total revenue. We are a leading technology platform providing
mobile advertising and mobile analytics services to the app
developers globally. Substantially all of our revenues in 2018 were
derived from our mobile advertising services. Revenue from mobile
advertising business increased by 39.3% to US$434.7 million in the
year 2018 on a year-on-year basis (YoY). The increase was primarily
driven by the robust growth for our programmatic advertising as we
strategically focused on this type of service to capture the market
trend.

The following table sets forth a breakdown of revenue from mobile
advertising by purchasing model for the years indicated:

BPEESEBEMTEMNBABOKA - LRI
BEORMTE  REXBDHEAREEREBDE
ERBEAONIRG o R2018F H 48 K H KM AR
BEMANBHESED BIEESEHBARLER
39.3%E434.7TAEXT - HMIEEM HEHIEFLLES
EBBIIBMNEE  QEFCESEBRBIRER -
BB HEEEBRANERIBEREFLLESER
F) 58 ShIB R PTHEE) -

TREINRARARREBEEASSNBBHESEK

WA :

For the Year Ended 31 December
BZE12A31BLFE

2018 2017
US$’000 % US$’000 % YoY Change

_ EBEBES _ EBRREE
FERT EBWAR FET EBKAL @) bt % &)
Programmatic Erit 227,312 52.3% 114,376 36.7% 98.7%
Non-programmatic T 207,376 47.7% 197,668 63.3% 4.9%
Mobile advertising services B #EH U A 434,688 100.0% 312,044 100.0% 39.3%
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Programmatic advertising services are the major driver for
our growth in revenue. Revenue from programmatic advertising
increased by 98.7% to US$227.3 million in 2018 YoY. The revenue
contribution from programmatic advertising rose sharply from
36.7% in 2017 to 52.3% in 2018 and the growth in revenue for
programmatic advertising accounted for 92.1% of the growth for the
revenue from our mobile advertising business.

The rapid growth of our programmatic advertising services was
driven by the further development of Mintegral and our strengthened
technology capabilities underlying our programmatic advertising
services. To improve the quality of our publisher pool and traffic
acquired, especially to increase the penetration rate of our Mintegral
SDKs in key regional markets, we strategically launched an incentive
plan to attract high quality publishers to integrate our Mintegral SDKs
into their apps. Aiming to enhance our service capability, we also
set up a special sales team in 2018 solely responsible for promoting
programmatic advertising to advertisers and addressing their user
acquisition needs.

The following table sets forth a breakdown of revenue from mobile
advertising by geographic regions for the years indicated:
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For the Year Ended 31 December

HZ12B31HLLEE

2018 2017
US$’000 % US$'000 % YoY Change

EBRBES LHBES
FTERX EBKUWAL FET EBBAL Al bt &
Greater China AR ER R 277,546 63.8% 140,076 44.9% 98.1%
Southeast Asia HED 23,260 5.4% 29,371 9.4% -20.8%
Americas E 40,324 9.3% 61,681 19.8% -34.6%
Europe B 26,024 6.0% 20,510 6.6% 26.9%
Rest of Asia o 3 [ 42,228 9.7% 41,904 13.4% 0.8%
Rest of the world R E i [ 25,306 5.8% 18,502 5.9% 36.8%
Mobile advertising revenue BEESWASET 434,688 100.0% 312,044 100.0% 39.3%
Notes: Wi -

(1)

The advertising destination classified in the table refers the location of
advertisers’ headquarters.

) Greater China: Includes PRC, Hong Kong, Macau and Taiwan.

Q) Southeast Asia: Includes Singapore, Vietnam, Indonesia, Thailand, Malaysia,
Cambodia, Myanmar and Philippines.

(4) Americas: Primarily includes United States and Canada.

5) Europe: Primarily includes United Kingdom, Switzerland, Germany, the

Netherlands, Spain, France, Italy and Ireland.
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6) Rest of Asia: Includes other countries and regions in Asia, excluding Southeast
Asia and Greater China.

(7) Rest of the world: Primarily includes Argentina, Cyprus and Armenia.

The global expansion from app developers headquartered in
Greater China dominated the growth of mobile advertising
revenue. We earned most of our revenue by delivering mobile
advertisement to mobile users outside Greater China and seized
the opportunity from the wave of global expansion to grow our
business. Revenue from app developers in Greater China region was
US$277.5 million in 2018, accounting for 63.8% of our total revenue.
In 2018, due to the tougher regulatory environment over the internet
space in China, as well as the rising competition in the home market,
we saw growing numbers of major app developers headquartered in
Greater China investing substantially more in acquiring users outside
Greater China region. They became the key players to facilitate
this wave of globalization. The Management therefore decided to
allocate more resources including our managed traffics, sales force
and operation manpower to accommodate these Chinese app
developers’ need. As an Asia-Pacific based company with global
vision, we are in line with the market trend and well placed in an
attractive market. We believe we will continue to benefit from the
wave of international expansion from app developers around the
world in the future.

The following table sets forth a breakdown of revenue from mobile
advertising by both mobile app types for the years indicated:
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For the Year Ended 31 December

BZ12A31BLEE

2018 2017
US$’000 % US$'000 % YoY Change

EBEES hBREES
TERT ERKRAH FETL EBRAL Al £t &

E-commerce ESkE] 73,555 16.9% 51,215 16.4% 43.6%
Utility TAH 24,816 5.7% 47,364 15.2% -47.6%
Content and social NA KRR 167,590 38.6% 56,319 18.0% 197.6%
Lifestyle EERR 24,881 5.7% 24,085 7.7% 3.3%
Game T E 117,278 27.0% 113,443 36.4% 3.4%
Other Hib 26,568 6.1% 19,618 6.3% 35.4%
Mobile advertising revenue BEELSWASST 434,688 100.0% 312,044 100.0% 39.3%




Our advertiser base is diversified in terms of app types, with
content and social apps being the main contributor to our
revenue. With the ability to provide in-depth insights about the
global app market, our mobile advertising services were able to
cover advertisers from all major app categories. In 2018, our mobile
advertising revenue has increased in segments of E-commerce,
content and social, lifestyle and game. Among all the app types,
content and social apps were the key driver for the growth in
mobile advertising business as major China-based short video
app developers significantly increased their advertising campaign
budgets to acquire potential users overseas. Our mobile advertising
revenue generated from content and social apps increased by
197.6% from US$56.3 million in 2017 to US$167.6 million in 2018.
As a percentage of mobile advertising revenue, the content and
social app percentage increased from 18.0% in 2017 to 38.6% in
2018. Also benefit from the overseas expansion from China-based
app developers, the mobile advertising revenue generated from
E-commerce apps increased by 43.6% from US$51.2 million in 2017
to US$73.6 million in 2018.

Costs of Sales

Total costs of sales increased by 46.4% to US$336.8 million in the
year ended 31 December 2018, as compared to US$230.1 million
in the year ended 31 December 2017. The increase was driven by
the strong growth in our total revenue. The following table sets forth
a breakdown of our total costs of sales by type of service for years
indicated:
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For the Year Ended 31 December

HZ12A31BLLEE

2018 2017
US$’000 % US$’000 % YoY Change
FET HBRAL FET GHRERAL [l LL & &)
Mobile advertising BB ES EBMA 336,802 77.5% 229,386 73.3% 46.8%
Traffic acquisition costs RERK R 319,023 73.4% 215,517 68.9% 48.0%
Server costs AR 75 28 Al X 17,779 4.1% 13,869 4.4% 28.2%
Game publishing FHEBRE 24 0.0% 711 0.2% -96.6%
Total Mt 336,826 77.5% 230,097 73.5% 46.4%

Our costs of sales primarily consist of traffic acquisition costs
and server costs incurred to operate our mobile advertising
business. As a percentage of total costs of sales, mobile advertising
services costs increased from 99.7% in 2017 to 99.9% in 2018 as
we continued to shift to mobile advertising services. Our costs of
sales increased by 46.4% to US$336.8 million in 2018 YoY, primarily
due to the rapid growth of our mobile advertising revenue.
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The following table sets forth a breakdown of costs of mobile
advertising services by type of purchase model for years indicated:
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For the Year Ended 31 December

BZ12ABLEE
2018 2017
as % of as % of
programmatic programmatic
US$’000 revenue US$'000 revenue  YoY Change
TR HRFLERAL FET BRFERAL [Al bt 2
Programmatic cost BERA 180,887 79.6% 79,500 69.5% 127.5%
Traffic acquisition costs B 165,959 73.0% 69,792 61.0% 137.8%
Server costs FIR % 28 B AR 14,928 6.6% 9,708 8.5% 53.8%
as % of non- as % of non-
programmatic programmatic
US$’000 revenue US$'000 revenue  YoY Change
HEBFL EEEFL
TERT KA FET WAL [Al bt 2
Non-programmatic R 155,915 75.2% 149,886 75.8% 4.0%
Traffic acquisition costs mERAK 153,064 73.8% 145,725 73.7% 5.0%
Server costs RAERFAK 2,851 1.4% 4,161 2.1% -31.5%

We succeeded in controlling server costs while achieving
revenue growth in mobile advertising services. Programmatic
advertising services require us to incur higher server costs than non-
programmatic advertising services do. Server costs as a percentage
of programmatic advertising revenue is 6.6% in 2018, compared
to 1.4% for server costs as a percentage of non-programmatic
advertising services. Due to our ongoing effort to optimize the
system architecture and improve computing ability, the server costs
as a percentage of programmatic advertising revenue decreased
from 8.5% in 2017 to 6.6% in 2018. Since server costs imposed
greater influence on the programmatic advertising revenue than
server costs did on non-programmatic advertising revenue, we
believe the optimization of server costs will better contribute to
the control of our costs of sales as the programmatic advertising
revenue grew rapidly.
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We elevated our investment on traffic acquisition for
programmatic advertising services. The traffic acquisition costs
for programmatic advertising increased by 137.8% to US$166.0
million in 2018 YoY mainly because the programmatic advertising
revenue increased significantly. As a percentage to of programmatic
advertising revenue, traffic acquisition percentage is 73.0% in 2018,
compared with 61.0% in 2017. The increase in traffic acquisition
costs percentage for programmatic advertising services was mainly
driven by costs related to the incentive plan. In 2018, we spent
US$22.2 million strategically incentivizing certain important high-
quality publishers to integrate into our Mintegral SDKs. The incentive
costs as percentage of programmatic advertising revenue was 9.8%.

For non-programmatic advertising services, we maintained
the same level of cost to operate the business. As the revenue
for non-programmatic advertising services did not increase
significantly in 2018, the traffic acquisition costs slightly increased
to US$153.1 million and the traffic acquisition costs percentage on
non-programmatic advertising revenue remained at the same level
as that in 2017. As a percentage of non-programmatic advertising
revenue, server costs decreased slightly to 1.4% in 2018.

Gross Profit and Gross Profit Margin

The following table sets forth the total gross profit and gross profit
margin for the years as indicated:

REDRFLEEXR RAFRENEEERER
BHRA -2018FREFKBRAEMNEI60H & X
T A ER1878% ZEEEIEEHANERFL
BEEBWRANKIEERAESHREBRB KA
BFEESEBIWANED L HR2017F061.0%%E &
E2018F M73.0% ° sz fhth A X B M EEHB
SN EMATSIE - R20185F - HMIRA222BEETT
ERBHMABAGELIRENESEMILZERM
Mintegral SDKs * 7% &F 2 8 & A {5 12 FF (L & & WA B
B R9.8% e

HRFLEEEBNRERBEA G WAL G R#E
BRE - 120185 - ANFRFILEFRALE R
RERE FEFEESEBORERBRAMAZE
1831BEBET - ARIFBEFILESWALLOG R
ERBAARE017FRBMET - MRFB[AAMEE
1.4% °

EMREFNER
TREHRAARAROENEEN X :

For the Year Ended December 31
BZE12A31BLEE

2018 2017
Gross Profit
Gross Profit Gross Profit Margin Gross Profit Gross Profit Margin YOY Change
EF EF R EF EN X E MR b 2
US$’000 % US$°'000 % %
FEx Bt FET Aot Elise
97,901 22.5% 82,859 26.5% 18.2%

Our gross profit increased by 18.2% to US$97.9 million in the year
ended 31 December 2018 as compared to US$82.9 million in the
year ended 31 December 2017. Our gross profit margin decreased
from 26.5% in 2017 to 22.5% in 2018. The decrease in gross profit
margin was mainly attributable to one-time expense related to the
incentive plan, which equaled 5.1% of our total revenue in 2018.
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App developers typically integrate only a limited number of SDKs,
which we believe makes it critical for us to elevate the penetration
rate of Mintegral SDKs in order to create entry barriers to other
market players and reinforce our competitive advantage in
programmatic advertising. In 2018, we launched an incentive plan
strategically in key regional market to improve the quality of our
publisher pool and traffic we acquired to drive further growth for our
programmatic advertising business. As a result, our programmatic
advertising revenue increased by 98.7% from US$114.4 million in
2017 to US$227.3 million in 2018.

BRHEARAZEEBEREAGREEMSDKs - B it
MR AR S B M HMintegral SDKsH) 2 & £ 8 B
BEMECHEENEMMS2EENRTES Bt
BMERRILESEB LNBFEZ2ETHEEZ -1
20185 - RIEABREEMENTMURRENE E -
BBt TEREEm S HEENRAEEER T
BEEE  WHIB AR R R T L ES XA
—HER - R2018F HMEFIELESEBNFER
AB2017F 11448 EX T RE27TIEEET -
[ b 3% £ 98.7% °

Gross profit and Gross margin
EMMEF R
US’000, except for percentage
FET - AL

26.5% = =

82,859

_—____————-27.6%

22.5%

97,901

2017 2018
mm Gross profit mm Gross profit margin ==m== Gross profit margin (adjusted)
7 ek WEEEFE

We have spent US$22.2 million on the incentive plan and plan to
phase out the incentive plan by the end of the first half of 2019.
The incentive plan has lowered our gross profit margin by 5.1%.
Excluding its impact on gross margin, our gross profit margin
increase from 26.5% in 2017 to 27.6% in 2018.
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The following table sets forth our gross profit and gross profit margin
by App types for the periods indicated:

TR BB BT E R0 B 1P B B9 0 R R
EE

For the Year Ended 31 December
BZE12A31BLFE

2018 2017

Gross Gross Gross Gross Gross Profit
Profit Margin Profit Margin YOY Change
EF

EA EF=E EH ER = [ b
US$’000 % US$’000 % %
FER Elid FET Aot Bt
E-commerce e 22,473 30.6% 14,032 27.4% 60.2%
Utility TE 4,212 17.0% 7,128 15.0% -40.9%
Content and social WA Mt 32 24,746 14.8% 16,708 29.7% 48.1%
Lifestyle AR IR 7% 7,735 31.1% 7,678 31.9% 0.7%
Game 77 Bk 34,137 29.1% 32,248 28.4% 5.9%
Other HA 4,583 17.3% 4,864 24.8% -5.8%
Total F 97,886 22.5% 82,658 26.5% 18.4%

From the perspective of app types, total gross profit was
mainly contributed by content and social, E-commerce
and game apps. In 2018, the gross profit for content and social,
E-commerce and game app is US$24.7 million, US$22.5 million and
US$34.1 million respectively, accounting for 83.1% of total gross
profit in total.

The growth in gross profits for content and social and
E-commerce apps were the key driver for the growth of total
gross profit. The gross profit for content and social apps increased
by 48.1% from US$16.7 million in 2017 to US$24.7 million in 2018.
The gross profit for E-commerce increased by 60.2% from US$14.0
million in 2017 to US$22.5 million in 2018.

The gross margin in content and social apps decreased from 29.7%
in 2017 to 14.8% in 2018 mainly because we strategically leveraged
more resources to attract and retain key content and social
developers with big advertising budget and massive user expansion
demand in overseas markets to use our advertising services. We
expect our excellent track record in mobile advertising services will
help us to enhance the brand awareness among key app developers
not only from content and social app category, but also from other
major app categories like E-commerce and game to explore for
future business opportunities in overseas markets.
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Selling and Marketing Expenses

Our selling and marketing expenses increased by 20.9% to
US$7.8 million in 2018, from US$6.4 million in 2017. However,
as a percentage of revenue, the selling and marketing expenses
decreased to 1.8% in 2018, from 2.1% in 2017.

Research and Development Expenses

The following table sets forth our research and development
expense for the periods indicated:

HEREHMAX

R ERESHEMAIA017TFN4IAEETER
FE2018FM78HEFE L R R209% - HE R E
B S (E U A B L B 12017 EE 9 2.1% F [& 220184
#91.8% o

HERX

TREH AR R MO ERAS

For the Year Ended 31 December

BZ12A31BLEE
2018 2017
US$’000 % US$'000 % YoY Change
FTEx (HBERAW FET HERAL [F] bt &
R&D expenses e 29,212 6.7% 18,934 6.1% 54.3%

To stay ahead on the technology curve and enhance our core
competence for future growth, we kept on increasing expenditure
in research and development activities. We increased our focus on
developing programmatic advertising technology by developing
programmatic product, optimizing the IT infrastructure and
enhancing big data technology and Al capability. Our research and
development expenditures in 2018 was US$33.0 million and we
treated US$29.2 million as expenses. Our research and development
expenses increased sharply by 54.3% from US$18.9 million in 2017
to US$29.2 million in 2018. As a percentage of revenue, the research
and development expenses percentage increased to 6.7% in 2018,
from 6.1% in 2017.

General and Administrative Expenses

General and administrative expenses increased by 25.2% from
US$28.7 to US$35.9 million in 2018. The increase was mainly driven
by one-time expenses incurred in connection with the IPO and the
granted of non-cash Restricted Share Units (RSUs) to qualified
employees in November. The listed expenses and RSUs in 2018
were in US$6.9 million and US$6.4 million respectively. Although we
are expanding our business globally and hiring more talents around
the world, we successfully improved the operation efficiency. As a
percentage of revenue, the general and administrative expenses
percentage decreased from 9.2% in 2017 to 8.3% in 2018.

— 13—

ATRIBRFEMELEDWIRAZOBET I - HM
SEMAABERANE - BMEATHREFLESR
MHEREE HIMERFLER  BTEEZR
BRIEAXREBIBEEATEEMEE N - R2018F - H M
MWIF AT H AB0BEET ERBALHAEX
HAE202BE8ET - ZHMHHEEBH2017F 1189
HEXTTABIEINS4.3%E 2018 F K292 H & X T °
LAEIRA B 2 Eeat - B3 & B U A B BB B
2017 K96.1% L 7+ 220185 #96.7% ©

—REITHAX

20184 - HMH — M RITHF X B2017F 1287
AEETEREZE2018FMIIEEET ALER
252% c ZIEERFERMEM L7 A RZR GG
B 7[RSUs] 5 32 #9318 I o £ 1 RRSUsi 2018 4F & 4
MHAX DR BB BXTLMe4BEEET - £H2018
FHIERERSUsiTEIER11ARTAERNEERR
TH o oBEBRMOEBE2GEEANDLRMER - ES
HERELA  RMBRGOES T —RRITHAZ -
IRWA B D LRt - — M RITH R X H2017F 19.2%
F% Z=20184F #98.3% °



Profit from Operations

As a result of the foregoing, our operating profit decreased by
12.0% to US$26.9 million in 2018, primarily due to (i) increased
incentives strategically paid to important high-quality publishers in
key regional market to incentivize them to integrate our Mintegral
SDKs; (i) increased research and development expenses related
to our programmatic advertising services as we further built up
our business; and (i) increased one-time expenses in general and
administrative expenses

Finance Costs

The financing cost increased to US$0.8 million in 2018, from US$0.2
million in 2017. The increase was mainly due to higher interest
expense incurred in connection with our borrowings.

Income Tax

Income tax expense increased from US$3.1 million in 2017 to 4.3
million in 2018, mainly driven by the movement in deferred tax.

Profit Attributable to Equity Holders of the Company

Profit attribute to equity holders of the company decreased from
US$27.2 million in 2017 to US$21.9 million in 2018. We have a
sound track record in profit since the company was founded. As
discussed foregoing, to further expand our programmatic advertising
business, we strategically invest more to build programmatic
advertising platform, enhance underlying technology capabilities and
implemented incentive plan to amplify high-quality publisher base in
our platform. We plan to phase out the incentive plan by the end of
the first half of 2019.

We believe the strategic investment in 2018 discussed foregoing

will solidify the foundation for profit growth and sustainability in the
future.
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Other Financial Information (Non-IFRS measures)

To supplement our consolidated financial statements presented in
accordance with IFRS, we also use non-IFRS measures, namely
EBITDA and adjusted EBITDA, as an additional financial measure,
which are not required by or presented in accordance with IFRS.
We believe that such non-IFRS measures facilitate comparisons
of operating performance from period to period by eliminating
potential impacts of items that our management does not consider
to be indicative of our operating performance. We believe that
such measures provide useful information to investors and
others in understanding and evaluating our consolidated results
of operations in the same manner as it helps our management.
However, our presentation of EBITDA and adjusted EBITDA may
not be comparable to similarly titled measures presented by other
companies. The use of such non-IFRS measure has limitations as
an analytical tool, and you should not consider it in isolation from,
or as substitute for analysis of, our results of operations or financial
conditions as reported under IFRS.

Htb B ER GEEBRMBHRELERE)

REABRPREBEERMEBRSENZI0E M E R
2 0 APTIRER 3 IF B R B R R S BRI AR E S IR IR
B BR B 75 ¥R 5 Y B 2 51 /0 FEBIFR B 7% &5 E RIGT & (B
ERTERBHABN RERABRERTEREHIA
MERBEIN BT E - LPIRE - XFRERMH
HWERAFEBNRNBBERAMANEEERSE R
MRERATERETENREMNBEEZE KBS
RENEERE - BARE  ZFAERREER
HMATREEEPNES  NBBERMNEERE
MR ABEBELFERMANEHELEERE - AW - &
PI2FNMEFHESRITE KB HABF R LA EE
RAFM2FEUGT ERL - ZIFBERM KRS ERIE
ERGEREITIAGERRE HTIAEEERE
SR SRR T PR IR BB B 75 R 5 R A A 2 G 2
KEIM B DT -

For the Year Ended 31 December

HZ12B31HLLEE
2018 2017
asa% asa %
of total of total YoY
US$’000 revenue US$'000 revenue Change
FTEx HAKAL FEIXT HBEBAL [ £ &
Operating profit T 26,939 6.2% 30,604 9.8% -12.0%
Add: e -
Depreciation and Amortization ¥ & B # §5 2,836 0.7% 1,448 0.5% 95.9%
EBITDA ERMERAHANBT 29,775 6.8% 32,052 10.2% 7.1%
Add: e -
Share-based compensation W& 1 8 B B S
expenses 6,448 1.5% 3,230 1.0% 99.6%
One-off expenses related to HIRE A EH
acquisitions —RERX 34 0.0% 447 0.1% -92.4%
Listing expenses FHEA 6,933 1.6% - -
Non-IFRS measures BB RS ERHE
Adjusted EBITDA KABRBHITER
BB 43,190 9.9% 35,729 11.4% 20.9%
Capital Structure BERGEE

We continued to maintain a healthy and sound financial position.
Our total assets grew from USD319.7 million as of 31 December
2017 to USD406.2 million as of 31 December 2018, while our total
liabilities decreased from USD229.3 million as of 31 December 2017
to USD174.5 million as of 31 December 2018. Liabilities-to-assets
ratio decreased from 71.7% at the end of 2017 to 43.0% at the end
of 2018.
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Financial Resources and Operating Cash Flow

Our company funds our cash requirement principally from capital
contribution from shareholders, cash generated from our operations
and bank loans. As at 31 December 2018, our cash and cash
equivalents was US$64.9 million, compared with US$44.8 million at
31 December 2017.

As at 31 December 2018, we recorded positive net cash generated
from operating activities in three consecutive years. Compared with
US$49.2 million in 2017, the net cash generated from operating
activities in 2018 decreased to US$29.0 million, primarily due to our
strategic investment on incentive plan and the increase in research
and development expenses. In dollar amount, the impact of these
two expenses on net cash generated from operating activities in
2018 was US$32.5 million.

Trade receivables and Trade payables

The following table sets forth our trade receivables turnover days
and trade payables turnover days for the years indicated:

BHERREERTR

ARABNBESAMTNESCTIEZRERREE K&
ENAEANRSERRITER BMNReERREE
BYWR2018F 12 A31H A64.98 B =T © MMN20174F
12A31H B448EBETT °

2018512 A31H » BRI 2 X BEANE 2558
BEF-FALH - RAN018FLLEKELNR
S©FEAN0BEETT  B2017TFM4028EETTLE
FrR A » B i 5 FI B RS M 20 B i B 5T 2 A R AT 2
BERAMIGINSIR - EMIBEE A RM018F L& XK
EEMBREFETESIRBEEET -

ESRUNRERE S EMNRIEA
TRIETARFONE S REKAFERBNE 5
FERN IR R BRI

For the Year Ended 31 December
HZ12A31BLLEE

2018 2017
Trade receivables turnover days B 5 e IE FE K E 104.9 115.0
Trade payables turnover days B 5N IEFEKE 103.8 102.4

Note:

(1) We calculated the trade receivables turnover days using the average of the
beginning balance and the ending balance of trade receivables for the year,
divided by revenue for the relevant year, multiplied by 365 days for 2017 and
2018.

) We calculated the trade payables turnover days using the average of the

beginning balance and the ending balance of trade payables for the year,
divided by costs of sales for the relevant year, multiplied by 365 days for 2017
and 2018.

In 2018, our trade and other receivables was US$220.9 million,
compared with US$118.1 million in 2017. Our trade receivables was
US$160.0 million in 2018 and our trade receivables turnover days
was 104.9 in 2018. Our trade receivables was US$89.9 million in
2017 and our trade receivables turnover days was 115.0 in 2017.

In 2018, our trade and other payables was US$152.1 million,
compared to US$181.0 million in 2017. Our trade payables was
US$124.9 million in 2018 and our trade payables turnover days was
103.8 in 2018. Our trade payables was US$66.7 million in 2017 and
our trade payables turnover days was 102.4 in 2017.

—16 -

wpit

1) B EESRRRBEABREN LR BEFES
FEW R ER YR EFNARBREN T ERUBEEGHH
WA - BIRBASESK ©

@) B EESRENABEABREN LR BEFES
FERFIERVI BB RBEN T HERUEEFHH
RAS - B RIABESK ©

20184 - R M E 5 & E b & Y 5018 /220958 8B
XL M20I7TFEME S R AMEWHKIE R8BS
EI0 o HMN2018F W E 5 EUWRIE B160.08 &
T BSERFIBBEERE A104.9 o 13 PR 2017
FHNESEWRFEARSQIAERL E5RKFEA
#REA115.0°

2018 - KM E S K AMENKIE /1218 S
XL M20I7TFEWME ZH R HEMERNFHIEA181.08 2
ETC o HMM2018F M E 5 IEN KNI /12498 B =x
T B S EMNFIAEE XER103.8 ° i K IR 2017
FHMEBEHENFEARBTEEEL  ESEMNRER
HREE102.4 -



Capital Expenditure

The following table sets forth our capital expenditure for the periods
indicated:

BEXRMX
TREIAFATHERMOEARS -

For the Year Ended 31 December
HZ12A31BLEE

2018 2017
US$’000 US$'000
FEx FET

Payment for purchase of property, ME - WE RERHEMNR
plant and equipment 658 1,076
Payment for purchase of intangible assets | EEMNK 4,058 2,706
Prepayment for properties ESEENE G 756 65,966
Total @t 5,472 69,748

Our capital expenditure primarily consisted of expenditures on (i)
property, plant and equipment, and (i) intangible assets, including
developed technologies (capitalized research and development
expenditures), royalties, software and trademark. The capital
expenditure decreased from US$69.7 million in 2017 to US$5.5
million in 2018, primarily due to the decrease of prepayment
for properties in connection with purchase of office premises in
Guangzhou.

Foreign Exchange Risk Management

We operate our business internationally and the major currencies
of our receipts and payments are denominated in US dollars. We
are exposed to currency risk primarily through sales and purchases
giving rise to receivables, payables and cash balances that are
denominated in a foreign currency. We managed foreign exchange
risk by performing regular reviews of our net foreign exchange
exposures.

Employee

We had a total of 735 full-time employees as of 31 December 2018,
primary based in headquarter in Guangzhou, with the others based
in 15 offices in the rest of Greater China, East Asia, Southeast Asia,
South Asia, Middle East, Europe and America. Among all employees,
361 of them are in R&D department. As a percentage of the total
full-time employees, R&D employee percentage is 49.1%. Salaries
is determined with reference to market conditions and individual
employees’ performance, qualification and experience.
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COMPLIANCE WITH THE CORPORATE
GOVERNANCE CODE

The shares of the Company was listed on The Stock Exchange of
Hong Kong Limited (the “Stock Exchange”) on 12 December 2018
(the “Listing Date”). The Company is committed to maintaining
and promoting stringent corporate governance. The principle of the
Company’s corporate governance is to promote effective internal
control measures, uphold a high standard of ethics, transparency,
responsibility and integrity in all aspects of business, to ensure that
its affairs are conducted in accordance with applicable laws and
regulations and to enhance the transparency and accountability of
the Board to all shareholders.

During the year ended 31 December 2018, the Company has
adopted the CG Code as set out in Appendix 14 to the Listing Rules.

Pursuant to A.2.1 of the Corporate Governance Code, the roles of
the chairman and chief executive should be separate and should not
be performed by the same individual. Mr. DUAN Wei is the chairman
of the Board and the chief executive officer of our Company. With
extensive experience in the mobile advertising and mobile analytics
industry, Mr. DUAN is responsible for the overall strategic planning
and general management of the Group and is instrumental to the
growth and business expansion since our establishment. The Board
considers that vesting the roles of chairman and chief executive
officer in the same person is beneficial to the management of
our Group. The balance of power and authority is ensured by
the operation of the senior management and the Board, which
comprises experienced and high-caliber individuals. The Board
currently comprises four executive Directors (including Mr. DUAN
Wei) and three independent non-executive Directors and therefore
has a fairly strong independence element in its composition.

Save as the above, the Company has applied the principles and
code provisions as set out in the CG Code for the period from Listing
Date to 31 December 2018.

COMPLIANCE WITH MODEL CODE OF THE
LISTING RULES

The Company has adopted the Model Code for Securities
Transactions by Directors of Listed Issuers (the “Model Code”)
as set out in Appendix 10 to the Listing Rules as its own code of
conduct regarding directors’ securities transactions. Having made
specific enquiry of all directors, the Company was not aware of any
non-compliance with the required standard as set out in the Model
Code regarding securities transactions by Directors during the
period from the Listing Date and up to 31 December 2018.
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Use of Proceeds from the Initial Public Offering

The shares of the Company were listed on the Main Board of the
Stock Exchange on 12 December 2018 by way of global offering,
raising total net proceeds of US$146.6 million after deducting
professional fees, underwriting commissions and other related listing
expenses.

As stated in the Prospectus, the intended uses of the IPO Proceeds
are set out as follows:

° Approximately 30% of the IPO Proceeds (approximately
US$43.98 million) will be used for enhancing our strengths in
big data and Al technologies and IT infrastructure;

° Approximately 30% of the IPO Proceeds (approximately
US$43.98 million) will be used for enhancing and improving
the services on our mobile advertising and mobile analytics
platform;

° Approximately 10% of the IPO Proceeds (approximately
US$14.66 million) will be used for continuing implementation
of our “Glocal” strategy by enhancing our local service

capabilities and expanding our global footprint;

° Approximately 20% of the IPO Proceeds (approximately
US$29.32 million) will be used for making additional strategic
investments and acquisitions to expand our ecosystem;

° Approximately 10% of the IPO Proceeds (approximately
US$14.66 million) will be used for general working capital.

Since the Listing Date as of 31 December 2018, the Group has not
utilized any IPO Proceeds. The Group will gradually utilize the IPO
Proceeds in accordance with the intended purposes as disclosed in
the Prospectus.

FINAL DIVIDEND

No final dividend would be recommended by the Board for the year
ended 31 December 2018.

PURCHASE, SALE AND REDEMPTION OF THE
COMPANY'’S LISTED SECURITIES

Neither the Company nor any member of the Group has purchased,
sold or redeemed any of the Company’s shares during the period
from Listing Date to the date of this announcement.
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ANNUAL GENERAL MEETING

The forthcoming Annual General Meeting (“AGM”) will be held on
6 June 2019. A notice convening the AGM and all other relevant
documents will be published and despatched to shareholders.

CLOSURE OF REGISTER OF MEMBERS

For determining the entitlement to attend the vote at the AGM to be
held on 6 June 2019, the registers of members of the Company will
be closed from 3 to 6 June 2019, both days inclusive, during which
period no transfer of shares will be registered. In order to be eligible
to attend and vote at the AGM, all transfers of shares accompanied by
the relevant share certificates and properly completed transfer forms
must be lodged with the branch share registrar of the Company in
Hong Kong, Computershare Hong Kong Investor Services Limited at
Shops 1712-1716, 17th Floor, Hopewell Centre, 183 Queen’s Road
East, Hong Kong, for registration no later than 4:30 p.m. on 31 May
2019.

PUBLIC FLOAT

Based on the information that is publicly available to the Company
and to the knowledge of the Directors, the Company has maintained
a public float of no less than 25% of the issued shares as at the date
of this announcement, which was in line with the requirement under
the Listing Rules.

AUDIT COMMITTEE AND REVIEW OF FINANCIAL
STATEMENTS

The Group’s annual results for 2018 have been reviewed by the
Audit Committee of the Company. The figures in this preliminary
announcement of the results of the Group for 2018 have been
agreed to the amounts set out in the Group’s audited consolidated
financial statements for the year by the auditor of the Company,
KPMG. The work of KPMG in this respect, did not constitute an
assurance engagement in accordance with Hong Kong Standards
on Auditing, Hong Kong Standards on Review Engagements or
Hong Kong Standards on Assurance Engagements issued by the
Hong Kong Institute of Certified Public Accountants.

PUBLICATION OF 2018 ANNUAL RESULTS AND
ANNUAL REPORT

This annual results announcement of the Group for 2018 is published
on the Stock Exchange’s website at www.hkexnews.hk and the
Company’s website at www.mobvista.com. The 2018 Annual Report
containing all applicable information required by the Listing Rules will
be despatched to the shareholders of the Company and published
on the above websites in April 2019.
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Consolidated statements of profit or loss for the year

ended 31 December 2018

BZE2018F 128315 HEERER

2018 2017
(note)
2018%F 20174
(Hi&E)
Note US$’000 US$’000
M it FEx FET
Revenue WA 2 434,727 312,956
Cost of sales S AR (336,826) (230,097)
Gross profit ER 97,901 82,859
Selling and marketing expenses HE REHEMAE (7,792) (6,443)
Research and development expenses  #ff 351 5% (29,212) (18,934)
General and administrative expenses ~ — M R ITHFE X (35,897) (28,682)
Other net income Ha W A F58 1,939 1,804
Profit from operations SRR 26,939 30,604
Finance costs BT AR (788) (189)
Profit before taxation BR Bt A R 26,151 30,415
Income tax Frig i 3 (4,297) (3,095)
Profit for the year FREFR 21,854 27,320
Attributable to: T EEpEM,
Equity shareholders of the Company. &A@z E 21,854 27,167
Non-controlling interests FEIE PG RE 25 - 153
Profit for the year FEREFR 21,854 27,320
Earnings per share BREF 7
Basic (United States dollar cents) ER(ER) 1.91 2.41
Diluted (United States dollar cents) #E (X9) 1.87 2.41

Note:

The Group has initially applied IFRS 9 at 1 January 2018. Under the transition

methods chosen, comparative information is not restated. See note 1(c).
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Consolidated statements of profit or loss and other BZ2018F12AMHEHEZRHEMZE WK

comprehensive income at 31 December 2018 AR
2018 2017
(note)
2018%F 20174
(H#t)
US$’000 US$'000
FEx FET
Profit for the year FRER 21,854 27,320
Other comprehensive income for the year FREMEEERA
ltem that may be reclassified subsequently AR EREFHHER
to profit or loss: BmAMIEER :
— Exchange differences on translation of — BINF AR B MERD
financial statements of overseas subsidiaries HEER (64) 678
Total comprehensive income for the year FREHEKALE 21,790 27,998
Attributable to: BUT & 18 e 1h:
Equity shareholders of the Company =EWNGIL- X1 21,790 27,856
Non-controlling interests IR E R - 142
Total comprehensive income for the year FREMBALLE 21,790 27,998

Note:  The Group has initially applied IFRS 9 at 1 January 2018. Under the transiton ~ A77# - AEBEER201851 A1 A VIR E ARG RE LR 5
methods chosen, comparative information is not restated. See note 1(c). Ok - BMBFEEMNBERE HREBMTTEY - B
20 M1 () °
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Consolidated statements of financial position at

31 December 2018

B ZE2018F12A31H A HE B R K

2018 2017
(note)
2018%F 20174
(Ha2)
Note US$’000 US$'000
N3 FEx FET
Non-current assets ERBEE
Property, plant and equipment mME - WENEE 656 1,883
Intangible assets EmREE 5,989 3,878
Goodwill EESS 28,998 28,998
Deferred tax assets EERIBEE E 7,749 8,088
Other financial assets EmemEE 71,000 -
Deposits and prepayments e R RIE 1,306 65,992
115,698 108,839
Current assets RBEE
Trade and other receivables B 5 & H b e W kIR 4 220,854 118,132
Restricted cash YREIIRE S 4,754 47,618
Cash and cash equivalents ReRBReEEY 64,865 44,797
Current tax recoverable AT Y [B] BN EA R 18 - 266
290,473 210,813
Current liabilities RBAE
Trade and other payables B 5 K HE A ER A 5 152,101 180,958
Current tax payable JE {5 B AR 7 18 4,794 7,263
Bank loans RITER 16,697 7,587
173,592 195,808
Net current assets REBEETE 116,881 15,005
Total assets less current liabilities EBEEZLEBRBABERS 232,579 123,844
Non-current liabilities ERBAE
Bank loans RITER - 32,856
Deferred tax liabilities EEFIAAE 915 621
915 33,477
NET ASSETS EEFE 231,664 90,367
CAPITAL AND RESERVES BEARRH#HE
Share capital R& ZX 6 15,188 28,401
Reserves HE 216,476 61,966
Total equity attributable to equity AT ERREEGEER
shareholders of the Company 231,664 90,367
TOTAL EQUITY R 231,664 90,367

Note:  The Group has initially applied IFRS 9 at 1 January 2018. Under the transition

methods chosen, comparative information is not restated. See note 1(c).
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Notes to the consolidated financial statements
1 Significant accounting policies
(a) Statement of compliance and basis of preparation

These financial statements have been prepared in accordance with
all applicable International Financial Reporting Standards (“IFRSs”),
which collective term includes all applicable individual International
Financial Reporting Standards, International Accounting Standards
and Interpretations issued by the International Accounting Standards
Board (IASB), and the disclosure requirements of the Hong Kong
Companies Ordinance.

These financial statements also comply with the applicable
disclosure provisions of the Rules Governing the Listing of Securities
on The Stock Exchange of Hong Kong Limited (the “Stock
Exchange”).

The financial statements is presented in United States dollar (“‘US$”),
rounded to the nearest thousand. The measurement basis used in
the preparation of the financial statements is the historical cost basis
except the investments in debt and equity securities are stated at
fair value.

(b) Reorganisation

The consolidated financial statements for the year ended 31
December 2018 comprise the company and its subsidiaries (together
referred to as the “Group”).

The Company was incorporated in the Cayman Islands on 16
April 2018 as part of the reorganisation (the “Reorganisation”) of
Seamless Technology Limited (“Seamless”). Prior to the completion
of the Reorganisation as described below, the mobile advertising
businesses were carried out by Seamless and its subsidiaries
(together referred to as “Seamless Group”). Seamless Group
was initially established in November 2014 and continued to grow
substantially, and in early 2018, Seamless Group further absorbed
some PRC mobile advertising businesses (“Other PRC Operating
Entities”) from its controlling shareholder, Mobvista Co., Ltd.* (&
MESEFEER KRN AR R T,
absorption of the businesses of the Other PRC Operating Entities by

“Guangzhou Mobvista”). The
Seamless was completed on 31 May 2018 and has been accounted

for as a common control transaction in accordance with the
accounting policy of the Group.
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In connection with the Reorganisation, on 13 April 2018, Seamless
established Worldwide Target Limited (“Worldwide BVI”) as
its wholly-owned subsidiary in the BVI, and then transferred to
Worldwide BVI the entire share capital of each of Mintegral Limited,
Flash Banner Technology Company Limited, Advertter Technology
Company Limited, Mintegral International Limited, Westcore
Technology Limited, Adlogic Technology Pte. Ltd. and Mobvista
International Technology Limited, which collectively engage in mobile
advertising businesses in the PRC and some overseas countries
(the “Core Operations”), in consideration for 60,217,492 shares of
the Worldwide BVI. In August 2018, the Company issued 1,000,000
shares to Seamless in exchange for the entire share capital of
Worldwide BVI. Upon the completion of the Reorganisation, the
Company becomes the holding company of the Group.

The Reorganisation is considered as business combinations under
common control. Accordingly, the consolidated financial statements
of the Group prepared using the principles of merger accounting
as if the Group had always been in existence. The consolidated
financial statements of the Group for the years ended 31 December
2018 and 2017 had been prepared using the financial information of
the companies engaged in the Core Operations and now comprising
the Group, under the common control of Seamless as if the current
group structure had been in existence throughout the years, or since
the respective dates of incorporation/establishment of the combining
companies, or since the date when the combining companies first
came under the control of Seamless, whichever is a shorter period.

Certain assets and liabilities historically associated with the Other
PRC Operating Entities that were not transferred to the Group
and were retained by Guangzhou Mobvista in connection with the
Reorganisation because they were not considered strategically
complementary to the Group’s mobile advertising businesses.
These assets and liabilities have been included in the accompanying
financial statements for periods prior to 31 May 2018 and reflected
as a deemed distribution to Guangzhou Mobvista on 31 May 2018.
The assets and liabilities retained by Guangzhou Mobvista, which are
not complementary to the mobile advertising businesses, consisted
of the following as at 31 May 2018:
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31 May 2018

20184
5H31H
US$’000
FEx

Assets BE
Property, plant and equipment — net M - BERRZRBE 924
Intangible assets mEE 29
Deferred tax assets EEFIAE E 92
Deposits and prepayments e RTEMNFKIE 68,448
Other receivables Hth fE W IR 1,667
Restricted cash PR FIR 2 12,472
Cash and cash equivalents ReRkBReEEY 2,024
Amounts due from related parties JFE Ui B8 B 5 TR 39,079
124,735

Liabilities BE
Other payables H b JE T FRIB 3,355
Amounts due to related parties JE 1~ B BSe 5 3k IR 48,245
Current tax payable BIVEA fE 1+ 7 18 652
Bank loans RITE X 32,335
84,587
NET ASSETS BEFE 40,148

(c) Changes of accounting policy

The IASB has issued a number of new IFRSs and amendments to
IFRSs that are first effective for the current accounting period of
the Group. Of these, the following developments are relevant to the
Group’s financial statements.

(i) HKFRS 15, Revenue from contracts with customers
(i) HKFRS 9, Financial instruments

IFRS 15, “Revenue from Contracts with Customers” replaces the
previous revenue standards IAS 18 “Revenue” and IAS “Construction
Contracts” and related interpretations. The standard is effective for
annual periods beginning on or after January 1, 2018 and has been
adopted by the Group in the year ended 31 December 2018 and
2017. The Group has not early adopted any other new standards
or interpretations that are not yet effective for the accounting year
beginning on 1 January 2018.

IFRS 9 replaces IAS 39, Financial instruments: recognition and
measurement. It sets out the requirements for recognising and
measuring financial assets, financial liabilities and some contracts to
buy or sell non-financial items.
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The Group has applied IFRS 9 retrospectively to items that existed at
1 January 2018 in accordance with the transition requirements. The
Group has recognised the cumulative effect of initial application as
an adjustment to the opening equity at 1 January 2018. Therefore,
the Financial Statements for the years ended 31 December 2017
continues to be reported under IAS 39.

The following table summarises the impact of transition to IFRS 9 on
retained earnings impact at 1 January 2018:

SEE R B E R T K BRI HRE ERFEO5% &R
MR2018F1A1HEFEMNIER - SEEHERER
AR ERR 7,%75“2018¢1)511E|EI’7HWD%£T&
AR -HI  BERBEHEBR ST ENFERERES
2017F12ABIBEFEMEL T IEER -

TREMIIN2018F1ATEBEEREM B RELERE
IRHRERMNEFENTEUARBERBTE.

1 January 2018

20184
1A1H
US$’000
FER
Retained earnings REB AT
Recognition of additional expected credit losses on: WRTIIEEMBEIINEEEEIRLX
— Trade and other receivables — B 5 REMERKIE 329

Further details of the nature and effect of the changes to previous
accounting policies and the transition approach are set out below:

a Classification of financial assets and financial liabilities

IFRS 9 does not have any material impact on the classification of the
Group’s financial assets and financial liabilities as at 31 December
2017.

The Group did not designate or de-designate any financial asset or
financial liability at FVPL at 1 January 2018.

b Credit losses

IFRS 9 replaces the “incurred loss” model in IAS 39 with the
“expected credit loss” (ECL) model. The ECL model requires an
ongoing measurement of credit risk associated with a financial asset
and therefore recognises ECLs earlier than under the “incurred loss”
accounting model in IAS 39.

The following table reconciles the closing loss allowance determined
in accordance with IAS 39 as at 31 December 2017 with the
opening loss allowance determined in accordance with IFRS 9 as at
1 January 2018.
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US$’000

FET
Loss allowance at 31 December 2017 under IAS 39 1R BB & 5 22 A 83957 12,090
20174124318 H
BREE
Additional credit loss recognised at 1 January 2018 on: R2018F1 1B
T 578 B #R E’]%@MZTT@% :
— Trade and other receivables — B 5 R E M WA 329
Loss allowance at 1 January 2018 under IFRS 9 AR 45 B R B 7% i 5 22 Al B 95 12,419
20181 A1HE
BREE
IAS 39 IFRS 9
G =4 BB HE
% B394 AR o8k

carrying amount
at 31 December

carrying amount
at 1 January

2017 Remeasurement 2018
2017%12A31H 20181 A1H
RESHE X RA¢HE
US$°000 USs$’000 Us$’000
TER TER TR

Financial assets carried at amortised cost; PREEREFENAYE
Cash and cash equivalents BeRBREEEY 44,797 - 44,797
Trade and other receivables B 5 R E UG 118,132 (329) 117,803
162,929 (329) 162,600

c Transition

Changes in accounting policies resulting from the adoption of IFRS 9
have been applied retrospectively, except as described below:

c A

RWEBS RS EORERN S RERDE
OB FR - T 51T & B b -

— Information relating to the years ended 31 December 2017  —

has not been restated. Differences in the carrying amounts
of financial assets resulting from the adoption of IFRS 9 are
recognised in retained earnings and reserves as at 1 January
2018. Accordingly, the information presented for the years
ended 31 December 2017 continues to be reported under
IAS 39 and thus may not be comparable with the current
period.

If, at the date of initial application, the assessment of
whether there has been a significant increase in credit risk
since initial recognition would have involved undue cost or
effort, a lifetime ECL has been recognised for that financial
instrument.
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The assessments on the determination of the business model within
which a financial asset is held has been made on the basis of the
facts and circumstance that existed at 1 January 2018 (the date of
initial application of IFRS 9 by the Group).

2 Revenue

The principal activity of the Group is provision of mobile advertising
services. For the purpose of resources allocation and performance
assessment, the Group’s management focuses on the operating

HEFAEEREENZEHRAE - LAR2018F1A1H
(REERERBERUYBHREENFORZA)EHFE
MEERBASRE -

2 A

RAFTERUEBHESRE - %ﬁﬁﬁﬁﬁﬂﬁﬁi
Bt SEEEEEZENSEERNEREE

- KEERETES Hlﬂﬁiﬁﬁﬂ“%ﬁﬁﬁéﬂ

results of the Group as a whole. As such, the Group's resources At @ I 2 5| & & D ZE R o
are integrated and no discrete operating segment information
is available. Accordingly, no operating segment information is
presented.
The disaggregation of revenue from contracts with customers by the R IEREEARI 2k @ R & = B4 49 B UL A 3R U A B 32 15 R
timing of revenue recognition during the year is as follows: EZomT
2018 2017
20184 20174
US$’000 US$’'000
FErx TET
Point in time RIS B HE R 434,688 312,044
Over time e B 7 2R 39 912
434,727 312,956

The amount of each significant category of revenue recognised
during the year is as follows:

EHRYRERNZEAERBASENT

2018 2017

20184 20174

US$’000 US$'000

FEx FEx

Provision of mobile advertising services REBHES RS 434,688 312,044
Game publishing RS 39 912
434,727 312,956
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The Group’s customer base is diversified and includes one customer (£EBEEPFPEMWE Z it - HE2018%F12A31H » — %
with whom transactions have exceeded 10% of the Group’s EHZ 5 BiBEE W A10%H Z 5 (2017F8 5 Ik A
revenues for the year ended 31 December 2018 (2017: There’s (5B B10%MEF) - Z X PN BB HE MK A H
no customer with whom transactions have exceeded 10% of the  %l|#A T :

Group’s revenue for the year ended 31 December 2017). Revenues

from this customer during the periods are set out below.

2018 2017
20184 20174
US$’000 US$’'000
TER TET
Customer A ZEA 101,048 N/A*
Note: it -
represents that the amount of revenue from that customer is less than 10% of ~ * TIEZEPHRACEERZFAIWADNI0%

the total revenue of that year.

Geographic information HE &R

The following table sets out information about the geographical TX&EHJEBEBRKBINSSEZFEWARMIEGEELR -
location of the Group’s revenue from external customers. The ZEEKMIEBM E VAR TS BIFIEME S -
geographical location of customers is based on the location of the

customers’ headquarters.

Revenue from
external customers

RENBEEHEA
2018 2017
20184 20174
US$’000 US$'000
FEx FET
Greater China G EE=S A A 277,546 140,076
Southeast Asia EXeE 23,299 30,283
Americas =M 40,324 61,681
Europe BOM 26,024 20,510
Rest of Asia oM E At i (R 42,228 41,904
Rest of the world H RE fth 3[R 25,306 18,502
434,727 312,956
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3

Income tax in the consolidated statements of
profit or loss

Income tax in the consolidated statements of profit or loss

3

EHEBEREROAEHR

BHBERNWAEHRRIIET

represents:
2018 2017
20185 20174
Us$’000 US$’000
FEx FET
Current tax BN EAFL 18 3,797 6,064
Deferred tax EEF IR 500 (2,969)
4,297 3,095

Notes:

(i)

(i)

(iv)

(vi)

(vii)

(viii)

Pursuant to the rules and regulations of the Cayman Islands, the BVI and
Seychelles, the Group is not subject to any income tax in the Cayman Islands,
the BVI and Seychelles.

The provision for Hong Kong Profits Tax is calculated at 16.5% of the
estimated assessable profits for the year.

Adlogic Technology Pte. Ltd., a subsidiary in Singapore, is subject to the
prevailing corporate income tax rate of 17% in Singapore.

USCore, Inc., a subsidiary in the United States, is subject to federal income
tax rate of 21% in the United States for the years ended 31 December 2018,
according to the U.S. Tax Cuts and Jobs Acts effective on 1 January 2018.
In addition, USCore, Inc. is subject to taxation in various states of the United
States. nativeX, LLC, a wholly-owned subsidiary of USCore, Inc., is treated as
a disregarded entity for income tax purpose and its income or loss are included
in the income tax calculation of USCore, Inc..

The Enterprise Income Tax (“EIT”) rate applicable to the subsidiaries registered
in the PRC is 25% for the year.

Guangzhou Huiliang, a subsidiary in the PRC, is accredited as a “high and new
technology enterprise” and applicable for a preferential enterprise income tax
rate of 15% commencing from 2017.

According to the relevant laws and regulations promulgated by the State
Tax Bureau of the PRC that was effective from 2008 onwards, enterprises
engaging in research and development activities are entitled to claim 150%
(for years prior to 31 December 2016) or 175% (for the years ended/ending 31
December 2017, 2018 and 2019) of their research and development expenses
so incurred as tax deductible expenses when determining their assessable
profits for that year (“Super Deduction”). The Group has made its best estimate
for Super Deduction to be claimed for the Group’s entities in ascertaining their
assessable profits during the year.

The PRC EIT Law and its implementation rules impose a withholding tax at
10%, unless reduced by a tax treaty or arrangement, for dividends distributed
by PRC-resident enterprises to their non-PRC-resident corporate investors
for profits earned since 1 January 2008. Under the Sino-Hong Kong Double
Tax Arrangement, a qualified Hong Kong tax resident is entitled to a reduced
withholding tax rate of 5% if the Hong Kong tax resident is the “beneficial
owner” and holds 25% or more of the equity interest of the PRC enterprise
directly.
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Trade and other receivables

4 EEZRHMEWRRIR

2018 2017
2018%F 20174
US$°000 US$’000
FEx FET
Trade receivables (note (a)) B 5 W (K it(a) 159,955 89,857
Less: Allowance for doubtful debts B RIR B (14,453) (12,090)
145,502 77,767
Deposits and prepayments e RIEMRIE 8,688 68,651
Amounts due from related parties (note (i) JFE Ui A B O T8 (A AEG) - 35,896
Other receivables (note (i) H b W R IE (A7 2 (i) 67,970 1,810
222,160 184,124

Less: Non-current deposits and prepayments B IER B IR & S TE AT BB (A A2 i)
(note (iii)) (1,306) (65,992)
220,854 118,132

All of the trade and other receivables (including amounts due from

related parties) included in current assets are expected to be

recovered or recognised as expense within one year.

Notes:

U)

(i)

(i)

(a)

As at 31 December 2017, the amounts due from related parties were
unsecured, interest-free and repayable on demand.

As at 31 December 2018, the Group held an investment in a wealth
management product of US$64,589,500 issued by a financial institution in the
PRC maturing within one year, with guaranteed principals and fixed returns of
2.5% per annum.

Non-current deposits and prepayments at 31 December 2017 mainly represent
prepayments for properties. As at 31 May 2018, such prepayments for
properties were retained by Guangzhou Mobvista and had been reflected as
deem distribution to Guangzhou Mobvista during the year ended 31 December
2018.

Ageing analysis

As at 31 December 2018, the ageing analysis of trade receivables

(which are included in trade and other receivables), based on the

revenue recognition date and net of allowance for doubtful debts, is

as follows:

Within 3 months
3 to 6 months

6 to 12 months
Over 12 months

3fE A A
3ZE61E A
6121 A
fBiE1218 A
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BHMAFARDEENE S MEMBERKFIR(BRE
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(ii) MR2018F12A31H - SEFHE —ERPE S BMER

T —FREEMIEN EMITE64,589,500% 7T * RF
K& N EE25%H) E WA o

(i) M2017F12A318  ERBDIRE LB RBEEIEZREWE

FERFHIE - HE2018F5A83180 - BMNESKRMHEE %
EYEBMNFIE - WM AEE2018F12 318\ E N
E2RMOBIEDIE -

(a KEESH

72018412 31 H
FEUWGRIE(E MR REREE) M REK D (AR A #R

A AE S REMBYFENE 5

BEETE)WT -

2018 2017
20185 20174
Us$’000 US$’000
FEx FET
108,791 55,194
21,772 10,141
12,117 8,944
2,822 3,488
145,502 77,767




Trade receivables are due within 60-90 days from the date of

revenue recognition.

H 5 RBFIERRARER B HEFT60E0H R -

5 Trade and other payables 5 ES R HAMEMNE
2018 2017
20184 20174
US$’000 US$’000
FEx FET
Trade payables (note (a)) B 5 3B (H i (a) 124,918 66,700
Amounts due to related parties JE A< B Bt 5 3k IR 56 102,964
Other payables H {th JE S 5008 15,279 3,239
Receipt in advance TEUR FRIE 5,014 1,893
Staff costs payables JEfT B TR A 5,635 5,447
VAT and other tax payables BB N E b fE A R I8 1,199 715
152,101 180,958

All of the trade and other payables are expected to be settled or
recognised as income within one year or are repayable on demand.

As at 31 December 2018 and 2017, the amounts due to related
parties were non-trade related, unsecured and interest-free.

(@ An ageing analysis of the trade payables based on the invoice  (a)

date is as follows:

BB REMENFERRR —FRNETAERR
WA REALEREER -

R2017FE N2018F 12 A31H » FEN BB A KB AIEE
SHE  EEHEARE o

EHRNFERBRERAHNEREOTAOT

2018 2017
20184 20174
US$’000 US$’000
FEx FET
Within 1 month 1@ AR 43,231 20,007
1 to 2 months 1221@ A 27,305 13,896
2 to 3 months 22 31& A 20,908 8,981
Over 3 months SE A £ 33,474 23,816
124,918 66,700
6 Share capital 6 % 2%
Authorised ERERK
Nominal
Number of value of
shares shares
BoE8E ROBEEE
USD’000
FETT
Ordinary shares of US$0.01 each BT EREEC.OIE TN 10,000,000,000 100,000
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7 Earnings per share
(a) Basic earnings per share

The calculation of basic earnings per share is based on the profit
attributable to ordinary equity shareholders of the Company of
US$21,854,000 (2017: US$27,167,000) and the weighted average
of 1,144,598,398 ordinary shares (2017: 1,127,999,842 shares) in
issue during the year, calculated as follows:

7 BRERN
(a) EREZFEF

BREARFDERAR L BEEREEANEF
21,854,000 7t (2017 & : 27,167,000% 7T) M F R E
BT E R AR A I 15 B1,144,598,398 1% i A% (2017
F :1,127,999,8420 ) st E T ¢

Weighted average number of ordinary shares 2 28 JR I HE S 1 #
2018 2017
20184 20174
Effect of issuance of ordinary shares upon R TR TEEROEE
incorporation 1 1
Effect of issuance of ordinary shares in connection FtE4H T E RN T E
with the Reorganisation 1,000,000 1,000,000
Effect of capitalisation issue BAREBRITHOTE 1,198,936,169 1,198,936,169
Effect of treasure shares BEFRDE L (71,936,328) (71,936,328)
Effect of issuance of ordinary shares upon initial R E X AR BEEFRITL AR L

public offering

Weighted average number of ordinary shares at
31 December

The weighted average number of shares in issue during the years
ended 31 December 2018 and 2017 was based on the assumption
that the 1,127,999,842 shares (excluding effect of treasure shares
of 71,936,328) were issued before the listing of shares on the Stock
Exchange, as if such shares had been outstanding throughout the
years ended 31 December 2018 and 2017.

(b) Diluted earnings per share

The calculation of diluted earnings per share is based on the
profit attributable to ordinary equity shareholders of the Company
of US$21,854,000 (2017: US$27,167,000) and the weighted
average number of ordinary shares of 1,165,766,460 shares (2017:
1,127,999,842 shares) in issue adjusted for the potential dilutive
effect caused by the shares granted under the share award scheme.

Weighted average number of ordinary shares (diluted)

16,598,556 -

12 A31 8 /58 I o0 19 8

1,144,598,398 1,127,999,842

HE2018F K2017F12A31B L FEMNE TR S
DNAE S 15 #bA1,127,999,842 0% A% 17 (i Bk 71,936,328 %
ERFRNDEZE)E RO ER T EWA#1THR
B oMNZERMHNEE2018F X2017F12A31H 1k
FEAN—BETEI

(b) EREBEERF

EREERMN D ER A D T L EE SN E B R
21 854000%71(2017¢ 1 27,167,000% L) & 2 1T
38 A% 19 D04 S 39 201,165,766,460 4% & i A% (2017 4F -
1,127 999,842/ ) 5T & - E AR B IR (0 B 5T & X H

WA PATSI B EEEES BEL AE -

AR AT B (E)
2018
20184

2017
20174

Weighted average number of ordinary shares at
31 December

Effect of unvested shares under the Company’s
share award scheme B

Weighted average number of ordinary shares

(diluted) at 31 December (#5%)

_ 34—

NAE R BN E 8T R

MA12 4318 /98 I p0 i 19 8

1,144,598,398 1,127,999,842
57 8 A By
21,168,062 —

R12 431 H &Y &8 i i 15 8

1,165,766,460 1,127,999,842




8 Dividends

No dividend has been paid by the Company during the year.

9 Subsequent events

On 4 January 2019, the over-allotment option of the Group was
partially exercised and an aggregate of 15,337,000 shares were
issued at a price of HK$4.00 per share accordingly.

APPRECIATION

On behalf of the Board, | would like to take this opportunity to
express my gratitude to the management and staff of the Group for
their commitment and contribution during the year. | would also like
to express my appreciation to the guidance from the regulators and
continued support from our shareholders and customers.

By Order of the Board

Mobvista Inc.
DUAN Wei
Chairman & Executive Director

PRC, 29 March 2019

As at the date of this announcement, the Board of Directors of the Company comprises
Mr. Duan Wei, Mr. Cao Xiaohuan, Mr. Xi Yuan and Mr. Fang Zikai as Executive Directors
and Mr. Ying Lei, Mr. Wang Jianxin and Mr. Hu Jie as Independent Non-executive
Directors.

This announcement contains forward-looking statements relating to the business
outlook, estimates of financial performance, forecast business plans and growth
strategies of the Group. These forward-looking statements are based on information
currently available to the Group and are stated herein on the basis of the outlook at the
time of this announcement. They are based on certain expectations, assumptions and
premises, some of which are subjective or beyond our control. These forward-looking
statements may prove to be incorrect and may not be realised in future. Underlying
these forward-looking statements are a large number of risks and uncertainties. In
light of the risks and uncertainties, the inclusion of forward-looking statements in
this announcement should not be regarded as representations by the Board or the
Company that the plans and objectives will be achieved. Shareholders and potential
investors should therefore not place undue reliance on such statements.
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