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- Disclaimer

This document contains forward-looking statements. These statements relate to expectations concerning matters that (a) are not historical facts, (b) predict or
forecast future events or results, or (c) embody assumptions that may prove to have been inaccurate, including statements relating to the business strategies,
needs and expectations of advertisers, industry and market trends, expectations regarding investment strategies, and the financial targets such as revenue,
gross margin, adjusted EBITDA, and adjusted net income of Mobvista, Inc. (the Company). When words such as “believe,” “expect,” “anticipate,” “will”, “outlook”
or similar expressions are used, the Company is making forward-looking statements. Although the Company believes that the expectations reflected in such
forward-looking statements are reasonable, it cannot give readers any assurance that such expectations will prove correct. These forward-looking statements
involve risks, uncertainties and assumptions, including those related to the company’s limited operating history, which makes it difficult to evaluate the Company’s
business and prospects, the market for performance-based programmatic advertising developing slower or differently than the Company’s expectations, the
demands and expectations of clients and the ability to attract and retain clients. The actual results may differ materially from those anticipated in the forward-
looking statements as a result of numerous factors, many of which are beyond the control of the Company.

The Company does not intend to update any forward-looking statement contained in this press release to reflect events or circumstances arising after the date
hereof. Included within this presentation are adjusted financial measures that supplement the Condensed Consolidated Statements of Operations of the Company
prepared under IFRS. Reconciliations of IFRS to non-IFRS amounts for the periods presented herein are provided in schedules accompanying this presentation
and should be considered together with the Condensed Consolidated Statements of Operations. These adjusted measures are not meant as a substitute for
IFRS, but are included solely for informational and comparative purposes. The Company's management believes that this information can assist investors in
evaluating the Company's operational trends, financial performance, and cash generating capacity. Management believes these adjusted measures allow
investors to evaluate the Company’s financial performance using some of the same measures as management. However, the adjusted financial measures should
not be regarded as a replacement for or superior to corresponding, similarly captioned, IFRS measures and may be different from adjusted financial measures
used by other companies. Information contained in this presentation concerning the industry and the markets in which the Company operates, including the
Company’s general expectations and market position, market opportunity and market size, is based on reports from various third-party sources, assumptions that
the Company has made based on information in such reports and the Company’s knowledge of the market for its platform. Although the Company believes such
third-party sources to be reliable, the Company has not independently verified the information and cannot guarantee its accuracy and completeness.
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Apps are Our Lives

in the Age of Mobile 65"
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1.0mdia, as of December 31, 2020 - Connected devices database; core connected devices.

2.eMarketer estimate for the average adult in the U.S. as of December 31, 2020 - US time spent;
lockdowns augment gains in time spent with mobile devices;

3.SensorTower.
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Mobile Ecosystem
Is Evolving.
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One Platform,
Any Need,
Every Channel.

User
Growth

Monetization Analytics Cloud
Management
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Business

Nativex  GameAnalytics SpotMaXx  solutions

Scaled and :
@ o= -

I n te g rate d GlrJ:v‘i:h Monetization Creatives Analytics Management and more...
1 8 B Daily Active
Platforms. 0B v

Mobvista Core Technology

Inference

Data Management Data Processing Machine Learning Engine

Workload Scheduling Multi-Cloud
Optimization Management

Serverless Platform Infrastructure




Total
Addressable
Market

Anyone who wants to
make more money
from their Apps than
they pay for it.

MOBILE ECOSYSTEM

$318B

SaaS Tooling
Ecosystem TAM 2024

1.Mobile Application Ecosystem: monetization and user acquisition related products & services,
data analytics products & services;

2.laaS: cloud related products and services

3.Data: 200billion for mobile application ecosystem by 2024, from IDC, Statista, management
estimation

4.Data: 82 billion for laaS products and services by 2022, from Gartner; we assume 20%
annual growth to 2024
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- Our Business

CLOUD COMPUTING DATA ANALYSIS
MARKETING PLATFORM SAAS PLATEORM
Nativex SpotMax GameAnalytics
Performance-based Dominating media Elastic compute cloud Data analysis tools that
advertising platform oriented platform cost optimization enable intelligent
targeting fragmented facilitating and optimizing solution ( SaaS ) operation decision with
traffic advertising process. comprehensive and

comparable data

WE EMPOWER ONLINE BUSINESS WITH TOOLING ECOSYSTEM
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Minteqral

AGGREGATES
FRAGMENTED
TRAFFIC TO DRIVE
PLATFORM VALUE

GROWS WITH
CLIENTS’ TOPLINE BY
SHARED INTEREST.

Note: Revenue is generated from our advertisers, typically on a performance-based, cost-per-install basis,
and shared with our advertising publishers, typically on a cost per impression model.
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Mintegral IS SAAS LIKE,

AND COULD BE MORE PROFITABLE THAN SAAS.

We are far beyond a media company or ad agency.

We do not compete with them. We fund them.

We have 90% + client and traffic retention rate.
What's more, we align our interest with our customer leading to higher ARPU.

We benefit from Operational Leverage.

Note: In general, we have about 90% retention rate. However, this figure is not an
commitment or guidance from the management.
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- by the Numbers

MONTHLY REVENUE PUBLISHERS
FROM 2019 TO 2020 RETENTION RATE
(Unit: US$million) 20Q3
92.6
20Q2
20Q1 83.4 78.0%
19Q4 764 230
19Q3 934 235
19Q2 2%
19Q1 28.6 39.3 10.2%
27.6 I I
Jan-19  Apr-19  Jul-19 Oct-19 Jan-20 Apr20 Jul-20  Oct-20 Lowest Dec-20

1

2018

Founded Employees Monthly Growth Rate

(Cloud Dept. Included) (2019.1-2020.8)

1 This is unaudited data and is compiled only based on the preliminary internal information of
the Group. This figure is for reference only and does not constitute substantive guidance and 12
should not be used as an investment reference factor.
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by the Numbers

GROWING AND LOYAL
CLIENT BASE

91.3% 43.0% 82.3% 43.7%

R A3

2020H1 2020H2

AVG. REVENUE EXPANSION
FROM EXISTING CLIENTS

(on a half-year on half-year basis)

- 10.8%

\
+85.0/'

+7W

2019H1 2019H2 2020H1 2020H2

« Strong growth in client base, with 43.7%+ new active customers compared with 2020H1

* 82.3%+ client retention rate in 2020H2

» - 10.8% average revenue expansion in 2020H2 compared to 2020H1 from existing customers
due to intensified instability in macroeconomic and political environment

13
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- by the Numbers

INCREASING AND MOBILE TRAFFIC APPS
QUALIFIED PUBLISHERS
39,000
33,000
91.6% 36.3% 78.0% 21.5% 26,000
R% R% 11,000
5300 6,900
2020H1 2020H2

2018H1 2018 2019H1 2019 2020H1 2020

» Strong growth in publisher base, with 21.5%+ new publishers compared with 2020H1
» Strong growth in mobile traffic, with 39,000+ mobile traffic in 2020
» 78.0%+ client retention rate in 2020H2
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- Growth Stage of

Revenue
Gross Profit

Operating Profit

Building
Platform Effect

Aggregate fragmented
traffic through incentive
plan

Explosion

Accelerating
Platform Effect

Improve bargaining power

to the client and traffic

Growth

Leverage

Platform Effect _

Stable platform business
model with operational
leverage

Mature

Rapid Growth

Lower

Rapid Growth
Increasing

Gradual Increase

Note: Although the Company believes that the expectations reflected in such forward-
looking statements are reasonable, it cannot give readers any assurance that such 15

expectations will prove correct.

Sustainable Growth
Stable

Rapid Growth

v
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- The Booming Mobile Ecosystem Is Being Fueled By Innovative
Tech Platforms

N Google Ads FACEBOOK [(ironsource

\?‘prsFIuer
Global

Performance
Index

All Categories/
Android & I0S A2\ APPLOVIN

Source: AppsFlyer Performance Index (X Edition)
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Mintegral

wins by proprietary algorithm since 2019

* modeling based on user’s instant interests acquired from
contextual information rather than long-term interests
acquired from IDFA info.

* incorporates unique dimension of dynamic creative
optimization (DCO)

therefore, sustains less impact from i0S14 policy
change than competitors

Note: It only represents the management judgment on the related events. It is not for
the purpose of providing any investment basis.
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Infinite Possibilities for Genetically
Innovative Mobile Advertising

Google
GAID

@ Developer

SKAdNetwork

might follow the revolutionary trend
and stop the use of IDFA

will become the CORNERSTONE
for the new standard of the industry
replacing context retargeting ads

Note: It only represents the management judgement on the industry and involves
risks, uncertainties and assumptions. It is not for the purpose of providing any
investment basis.
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SpotMax

We provide a platform for online business to
enable their efficient and cost-effective
COMPUTE CLOUD CAPACITY.

Mobvista



B SpotMax: from Mobvista’s Own Practice

§65%

decrease in unit server cost, v.s. Dec 2017

Higher reliability with lower cost

Multi-Cloud Solution
Mobvista

100B 1B Average Latency

Peak Daily Ad Requests Daily Active Devices

10B 200+ < 5() milliseconds

Model Features

Countries/Regions

Note: This is unaudited data and is compiled only based on the preliminary internal
information of the Group. This figure is for reference only and does not constitute 20
substantive guidance and should not be used as an investment reference factor.
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B Cloud Spending Optimization: First Priority

20%

cloud spending waste &
cloud spending expansion

Cloud Spending Industry Cloud

Optimization 7 3 % Expands

take cloud spending
optimization as first priority

Source: IDC, Flexera 21 M b —
OobViISta



B Worldwide Cloud Computing Market Prediction

IDC FutureScape: Worldwide Cloud 2021 Top 10 Predictions

Higher

Modern
Enterprise
Appllcatlon

Data Prlvacy
Impact

COST/COMPLEXICITY TO ADDRESS

Data-Centric
Cloud

Cloud-Ready Architectures

Organizations @
Cloud Unifies
Edge

SaaS Spans
Cloud
Prowders

Purpose-Built

Industry CIoud Solutions
Well- Cloud
Connected Expands
Clouds
CIoud
Spending
Optimization
Lower
2021 2022 2023 2024 2025 2026

PREDICTION TIMING

Source: IDC, Flexera

Running Anywhere With Cloud Computing
* Prediction 1 — Well-Connected Cloud
« Prediction 9 — Cloud Unifies Edge

Software Refactored Based On Cloud Native
Methodology

* Prediction 3 — Modern Enterprise Application
* Prediction 7 — SaaS Spans Cloud Providers

Cloud Satisfying Business Requirement for
Cost Optimization

* Prediction 4 — Cloud Spending Optimization: by 2022,
enterprises would believe they waste at least 20% of public
cloud spending, and aim to cut down half of the waste; 73%
of the enterprises believe cloud cost optimization is their
priority

* Prediction 5 — Industry Cloud Expands: by 2022,
enterprise would spend 20% of their new cloud spending on
cloud solutions that target the need of its vertical and

ecosystem data-sharing.
22
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B Partnership with Cloud Service Providers

r aws marketplace  NingxiaRegion | Beijing Region _ English ¥  Signin or Create anew account

Categories v Delivery Methods v Solutions v Your Saved List Sell in AWS Marketplace ~ Amazon Web Services Home  Help
5potMax Continue to Subscribe
SpO[MaX Sold by: FH=EIEE  Latest Version: v1.0 l Save to List ‘
SpotMaxiR—BETHAMMMNGABRAR, BHRWTESEIO%NNATMA. SpotMaxi@id
ETERERARARNAIIF=RRBRAR, BHRWRABTHE. B, SpotMax EIHEZE Typical Total Price

CN¥0.378/hr

Total pricing per instance for services

v Show more

Linux/Unix Xeke 7 0 AWS reviews hosted on t2.medium in China
(Ningxia). View Details
B ‘
Overview Pricing Usage Support Reviews

- BT | W it
Product Overview = P ; s .
SpotMaxiRE—EZRAMHMNEERRAR, EHRWRAZEMIZHEOERR » i
K, BESEIONIAEAE. Highlights
BEETFERERRFRORTIFRRMBRAR, SpotMaxZBEIELFFRA G MK

P _CERRKEA S '
'y . (¥ |
RURMIAER BRI RERE R, MTRABTHER,. i, SpotMax o RIFREN: RIBESRINENBRRB/SNE, EFN 1 = : = : S p ot M a X ﬁg I* ﬁ ¥

AN BF DAL N, ERIPREENEN, FHIBASPotER, KA B TMNHNTRESIEN LEARZR, HR LR L
BEARAA, SpotMaxkEMobvista B SARSEE, 2T AHTLRI SHR TR, A S RE —E RS, \
WAHUERITHIE, BRSRNEET RRLENE R, HLRERSpot . FHER: ST SEREIHTASEER, ; -—
instanceSRFIEEEL50000 vCPU. BIA, RIS SHLANNSaSEERE, BTR -
ST EI0REHEAM, . 1

o ACSH TIRHNENSHIEIES, RHEHAE

Version v1.0
ARARSIFMEINTL, T,
Sold by BRHEC
Categories Agile Lifecycle Management (£
Operating System Linux/Unix, Amazon Linux 2

https://awsmarketplace.amazonaws.cn/marketplace/pp/prodview-cz7viwrfiiwpg
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GameAnalyrics

®

&4

119,000+

All-time integrated games

97,500+

Active games

95,000+

Partner developers

1.94 billion+

Monthly active user
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ps by Store Ranking

soun this pag
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Mg Ol Emailby Google
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B Synergetic Tooling Matrix

0
73 A) is contributed by 80/ 0

f Mintegral
?eve':uzgra of GameAnalytics users with MAU > 100K

22%

of Mintegral customers with spend > US$100K

v

use GameAnalytics services
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THE VIEW INTO OUR FUTURE
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- Strategic Transition and Tooling Ecosystem

BRAND RENEWAL+
SAAS TOOLING STRATEGY

DATA INSIGHT Mobvista
PLATFORM i

GameAnalytics

GLOBAL COMPREHENSIVE Benchmarks+
CROSS-BORDER M&A STRENGTH LIST NO.6' -

OPEN THE EUROPEAN AND
AMERICAN MARKETS

GameAnalytics

‘?‘prsquer |
| SpotMax
CLOUD MANAGEMENT

REBRANDING AND
: SELF-SERVE MARKETING
PROGRAMMATIC ADVERTISING PLATFORM

SEA-GOING ALLIANCE PLATFORM ONLINE Nat-IVGX
ADVERTISING PLATFORM ONLINE

Mobvista

» Strategic transformation to programmatic advertising business with Mintegral platform as the core

* Further in tooling matrix building, through propriety R&D achievement, and acquisition when needed

Note: This not an commitment or guidance from the management. 27 —
1: This ranking was earned by Mintegral platform in the power ranking by AppsFlyer (X Edition) MObVIS[a



- Global Expansion

o EUROPE

CHINA
o Revenue Contribution: 33.3%

AMERICA
Revenue Contribution: 24.5% 9
o ASIA-PACIFIC

Revenue Contribution: 15.0%

EMEA

Revenue Contribution:26.3%

Note: This regional revenue structure is for our mobile advertising business only,
does not include cloud related revenue and data analytics revenue
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- Data Protection and Ad Fraud Prevention

Security Audit

o

= >

=S o £

3 1ab. 3

Z: X
®/ TECH LAB

Processing
Integrity

We are one of the very company in mobile
marketing industry had SOC 2 audit.

29

Audit done
and other certification obtained

SOC 2 by kkis

COPPA Certified Seal by kidSAF
SDK OPENSOURCE by @) whitesource

Source Code Assessment by |BDO

ISO/IEC 27001 Certification
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FUNDAMENTAL
FINANCIALS
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- Revenue By Business Segments

Revenue

(Unit: million)

Mobile Advertising

Nactivex

$209.6

FY 2019

FY 2020

/: Cloud Related
C Revenue

(Unit: thousand)

SpotMax

Newly Added

FY 2019 FY 2020

31

@ Data Analytics
Revenue
(Unit: thousand)

GameAnalyrics

Newly Added

FY 2019 FY 2020
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- Continuous Investment in R&D

23.3%
18.5% 20.0% 18.9% .
15.7% 15.5% . ° .
[ J {
6.7%
6.8% 9.6% 8 4% 49%
7.5% 7.5%
1.6%
6.6%
2018H1 2018H2 2019H1 2019H2 2020H1 2020H2
*Percentage of R&D includes capitalized R&D spending. ESOP is not included in S&M and G&A.
*All kinds of expenses are shown in the graph as percentages of revenue.
32

General & administrative
Selling & marketing

B Research & development
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- Proactive Account Management

TRADE RECEIVABLE / PAYABLE

2020
(Unit: million) Nativex B Mintegral
$219.4 $144.7
$199.1 $123.0
$160.5 $83.1
FY 2019 FY 2020 FY 2019 FY 2020
Trade Account Trade Account
Receivable Payable

*Trade receivable is net of allowance for doubtful debt

33

IMPAIRMENT LOSS
ON TRADE RECEIVABLE
(Unit: million)
$12.3
$5.6
FY 2019 FY 2020
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THANK YOU!

Web Tel Mail
www.mobvista.com 86-20-37039059 IR@mobvista.com
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